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PRESS COVERAGE

Nationwide interest from the media and press has increased
since the launch. It has been a key tool in educating the public
on what discrimination looks like and has also attributed to
gaining around 20% of new supporters.
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“The discrimination he felt did not end with hs.
coleagues, however.
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TESTIMONIALS

As a social brand, the most important effect is that which
it has had on the supporters and internal stakeholders. “We wanted to work with an agency that was as passionate
Without these inspiring individuals to push out such an as us about ending mental health discrimination and

important message future generations may suffer in silence the team at LEWIS certainly delivered thelr promise.
P g g y ' They have made us look good and helped put us back on

track. Our working partnership has been built on trust and
being able to challenge each other to push the boundaries.
They have gone the extra mile while being responsive,
reliable and creative in everything that has been developed
so far. The feedback so far on the brand, campaign and
website has been really positive and we are confident
about building the brand from this fantastic start.”

“The new See Me brand is a better reflection of our vision,
mission and values as it is more professional and legitimate.
It's a stronger identity that better communicates See Me
as an established authority in the world of mental health
awareness. The website revamp has further reinforced that
new identity by becoming a valuable information portal for
a variety of end-users. It succinctly states who we are, what

Lisa Cohen
National Programme Manager, See Me

we do and why we do it, in a manner that is comprehensive
and expert but still accessible to all.”

Tracey King
See Me Volunteer




